
SeedChange, formerly USC Canada, is a nonprofit founded in 1945 by Dr. Lotta Hitschmanova and 
rooted in the notions of human dignity and equality. Today, we work with farmers around the 
world, including Canada, to strengthen their ability to grow food sustainably, using locally adapted 
seeds. By harnessing the power of good seeds, farmer leadership and global solidarity, we help 
communities thrive.

SeedChange encourages Indigenous people, members of the LGBTQ2S+ community, racialized 
folks, people of all genders and abilities, and members of other underrepresented communities to 
apply. 

JOB SUMMARY

SeedChange is looking for a part-time Digital Marketing Specialist to help us amplify the impact of 
our digital campaigns, improve our capacity to learn from data, and put in place digital marketing 
initiatives to grow our base of support. This is a new position.

We are looking for a strong strategist with excellent, up-to-date technical skills in digital 
marketing and analytics. The selected candidate will be highly organized, methodical, and a team-
player who enjoys working collaboratively with team members who do not always share the same 
expertise, but who have complementary skills and knowledge. Flexibility, creativity, a sense of 
humour, and enthusiasm to make the most of limited resources are essential assets that will allow 
you to thrive in this position and help our organization succeed.

KEY RESPONSIBILITIES

Under the supervision of the Director of Communications, the Digital Marketing Specialist will:

• Feed into the development of digital strategies that support our 2020-2025 Strategic Plan.
• Put in place tools and processes to monitor and evaluate the effectiveness of all digital content 

and campaigns. This includes the development of Key Performance Indicators (KPIs) and 
identification of industry-relevant benchmarks. 

• Lead digital analytics by monitoring results related to KPIs, creating a monthly report and 
sharing information with the team on a regular basis to support continuous learning and 
improvement. 

• Advise colleagues on tactics to improve the effectiveness of digital content, including digital 
advocacy and fundraising campaigns.

• Create and implement digital marketing tactics to recruit and retain supporters and donors.
• Ensure our websites are optimized for search engines (SEO strategies).
• Help ensure all digital campaigns have the appropriate level of integration with our CRM 

(Salesforce).
• Occasionally, provide advice to other SeedChange teams to help increase the organization’s 

overall digital competency.

SEEDCHANGE IS HIRING A DIGITAL MARKETING SPECIALIST



QUALIFICATIONS

• 3-5 years of experience in a digital marketing role. 
• Superior writing skills in English. 
• Detail-orientation with strong organization and analytical skills.
• Self-starter with the ability to work both autonomously and in team settings.
• Proven track record in designing and building successful digital engagement, advocacy or 

fundraising campaigns, using a variety of integrated tools. 
• Proven track record in integrating testing and data monitoring & analysis to your workflow, and 

sharing the results with others (including verbally) in order to coach and support team learning. 
• Technical proficiency with: Google’s suite of analytical tools (Analytics, Trends, Optimize, 

Keyword Planner, Search Console, etc), and other analytical tools, Facebook Ads and Facebook 
Business Manager, advertising and analytics on Twitter, Instagram and LinkedIn, AdWords (via 
Google Grants or paid accounts), WordPress 

• A passion for social justice and sustainability, and a desire to contribute to the empowerment of 
small-scale farmers, women, youth, and Indigenous people.

ASSETS

• Ability to work and write in French (strong asset).
• Experience working or volunteering for nonprofits or organizations with lean marketing budgets.
• Graphic design using the Adobe Creative Suite
• Previous experience with any of the following: Salesforce, Squarespace, Campaign Monitor, 

Constant Contact, New/Mode, Joomla.

WORKING CONDITIONS 

• The work can be performed at the SeedChange office in Ottawa and/or remotely
• The work must take place during the week between 8 am and 6 pm, but your schedule can be 

negotiated with your manager on a monthly basis. 
• May include some travel for conferences or team meetings.
• May include moderate to long hours sitting and using computers and office equipment.

HOW TO APPLY 

Apply by email to: careers@weseedchange.org 

Specify: Digital Marketing Specialist application

Applicants must be eligible to work in Canada. 

Please include your curriculum vitae with recent references and a one to two page reflection on 
the following question: 

What are the three most important things a non-profit organization can do to improve its 
capacity to recruit new supporters and donors, online?

Applications must be received by December 5th, 5pm EST, 2019. Interviews will take place during 
the week of December 9th, 2019. We appreciate all applications. Only those shortlisted will be 
contacted.


